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Y caspemetoj mypucmuykoj noHydu,
MaHughecmayuoHu mypusaMm npedcmaesrba
6ud Koju moxe da donpuHece noseharby
obuma nompaxbe. Nadeajajy ce: yMemHuy-
Ke, HaywHo-cmpyuyHe, npuepedHe, criopm-
CKe, sepcKe, MoONuUMUYKo-ucmopujcke, em-
Hozpatbcke, 3abasHe U mypucmuyko-npona-
2aHAHe MaHugecmaluje.

Typucmuyxo-nponazaHdHe MaHuge-
cmayuje 3a yure uMajy npedcmassbare rno-
Hyde mypucmuuKux Hacerba u peauja y pe-
UenmueHUM MmypuCMUYKUM NPOCMOPUMa.

Bojeoduna je Hajeehu emumueHu my-
pucmuuxu npocmop y Cpbuju. Kao mynmu-
emHuyku npocmop, obyxeama mpudecemax
paanuuyumux Hauuja. Ceaky odnukyjy con-
cmeaeHe cneyuguyHocmu (mpaduyuje , obu-
Jaju, eepoucriosecm, npuspefusar-a, epe-
Me U ycnoeu Hacerbaearba), Kao U pasnudu-
mu ycnosu u epeme docerbaearba. MaHu-
ecmayuoHu mypusam rnpedcmaesrba 6a-
xaH deo mypucmuuke decmuHauuje. MaHu-
cbecmauuje xoje ce opaaHu3yjy Kao 8eo my-
pucmuyke nponazaHde uMajy npecydaH
3Hayqaj y MapKemuHay U mypucmuuxoj npo-
nazaHou yene decmuHauuje.

In the present tourist offer, events
tourism can contribute to broader tourist de-
mand and interest. It would be more appro-
priate to classify them in accordance with
their contents: artistic, scientific, economic,
sports, religious, politically or historically, eth-
nographic, entertainment, and touristically
propagandic events.

Touristicelly propagandic events for
aim have to represent offer of tourist seftle-
ments and regions, in receptive tourist areas.

Vojvodina is the biggest emitive tourist
space in Serbia. As a multiethnic space,
contains more than thirty different nations.
Each of them has their own specifities of tra-
ditional living, religion, costumes, economy,
different conditions and time of settling. The
development of tourism, as economic activ-
ity, causing marketing as instrument in tourist
offer presentation. As instrument of tourist
offer presentation of events tourism, mar-
keting is unsatisfactory, but, some of events
are using as element of tourist marketing.
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YBog

BojeoavHa NpeacTasrba Hajseiv eMUTUBHU
TypuCcTUdki NpocTop y Cpbuiju. Ha HbeHoj
TEPUTOPUjN Ce Hanase n PeuernTUBHA Typu-
CTUHIKM aTpaKTUBHKU npeaeny. Ha nocMatpa-
HOM NpPOCTOPY XWBW Tpuaecetak pasiuum-
TUX Hauuja. ETHMYKa xeTeporeHoCT CTaHoB-
HULITBA Ce Orneaa v y nocTojakby pasnuyu-
TUX 06nMKka NCNo/baBaHa CBOJUX cneumdud-
HOCTW (Tpaavuuije XWerera, obudaju, se-
PONCNIOBECT, HauHK NpuBpeNvBara, BpeMe
M YCNOBMW HAacebaBara M CNMYHO). Mann-
decTaumMoHn TypuMaam npeacTasba BAKAH
Ae0 TYPUCTUHKMX KpeTakba. ,,Events are im-
portant part of a destination tourism offer,
and one of the elements that determine de-
stinations identity. They can be a primary
reason for travel or can complement other
tourism products,, (Jurincic, Brezovec,
1998:177).

OppeaviuTta TYpUCTUUKe aecTuHaumje
y BojsoauHu, rae je maHmdpecTaumonm Typu-
3a8M JOMWHEHTaH WU jeaaH of AOMUHAHT-
HUX TYPUCTUYKNX BUMAOBA, Cy TPaH3WTHW Ty-
PUCTUYKM NPaBUM W TYPUCTUYKE pervje.
TpaH3uTHN TYpUCTUUKM NpaBun Mahapcka
rpaHuua-Xoprow-Cy6otnua-Hosu Cag; Hosu
Can-beorpan v XpeaTcka rpanvua-lUna-
Cpemcka Mwutposvua-beorpag peo [aHe-
sponckor Kopupopa 10, ca orpaHuumMa A
(T'pauy-Mapubop-3arpe6-beorpaa) n 6 (by-
avmnewTa-Hoen Cap-beorpag) v peka Ay-
Has (MaHeBponCKU KOpPMAOP CeaaM) npea-
CTaB/bajy WU HajBaXHWje NpaBue TypUCTUH-
KX pectvHauvja y BojsoavHn. Y OKBupy
OBUX AeCTUHaUuja Hanase ce rpagcku Typu-
crmdsm yeHTpm: Hoeu Cag, Cybommuya, CoM-
60p; GarCKa TypuCTnaka mecra. Karbnxa,
Nanuh, JyHakosuh, Bpanuk, BesgaH, Cnan-
KaAMeH; TYDUCTHYKE MECTE Ca MIPANEHUM
KynTypHuM Hacrepem Anatvn, bad, Metpo-
sapaavH, Cpemckn Kapnosuuw 3emyH, CpeM-
cka Mutposmua (Cupmujym), Pyma (apxe-
on.Hanaswwte [omonasa).  TypucTuuke
BPEAHOCTU CY NOUNPaHe Y TYDUCTUYIAIM DE-
rmjama ropree NogyHaee, Mopre Nomde,
®pywka fopa U beorpag. OcMM 0BUX Kao
TYPUCTUYKE AecTuHaumje ce w3aeajajy: 7y-

Z Gjeljac, N, Curcic

INTRODUCTION

Vojvodina is the largest emittive tourist
space in Serbia, but on its territory there are,
also, several attractive receptive tourist re-
gions. On the observed space (Vojvodina,
pronounced Voyvodina, the northern prov-
ince of Serbia, all territory of Serbia to the
north of the Sava and Danube rivers), about
thirty different ethnic groups live, and each
is special in some way. They arrived into
Vojvodina at various historical times and un-
der various circumstances, This ethnic het-
erogeneity of the population is reflected in
their various living traditions and customs,
religions, manners of economic activity, etc.
Manifestational tourism (event-tourism) is an
important part of overall touristic activity.
"Events are an important part of destination-
tourism offer, and one of the elements that
determine the destination’s identity. They
can be a primary reason for travel or can
complement other tourism products.” (Jurin-
cic, Brezovec, 1998:177).

Tourist destinations in Vojvodina,
where manifestational tourism is dominant or
one of the dominant forms of tourism, are cf
two kinds: tourist transit routes, and, tourist
regions. The transit routes are: from border-
crossing point Horgosh at Hungarian-Serbian
border, to the city of Subotica {(pronounced
Subotitza), to the provincial capital city of
Vojvodina, Novi Sad (which translates as
“"New Plantation”), so, for short, this is the
Horgosh-Subotica-Novi Sad route; from Novi
Sad to Beograd (which is the true pronuncia-
tion of Belgrade, the capital of Serbia), so,
for short, for our English readers, this is the
Novi Sad-Belgrade route; and, from the town
Shid near the Croat-Serbian border crossing-
point, to the town Sremska Mitrovica (pro-
nounced Mitrovitza) and to Belgrade, or, for
short, Shid - Sremska Mitrovica — Belgrade
route. This is all part of the Pan-European
Corridor Ten, with two branches, branch A
(Graz in Austria, to Maribor in Slovenia, to
Zagreb in Croatia, to Belgrade) and branch B
(Budapest in Hungary to Belgrade); and the
river Danube (Dunav) is also a transit route
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puctnuke pervje (baHarcka newvapa, [oke
Notucie), TVpHCTHUKE MECTA €8 NIDAKEHNM
kynTypHum Hacnehem (Bpway, Euka, 3pe-
HaHWH, KukuHaa, MaHyeso), npmpogHoreo-
rpagpcke TypucTuyke BPegHOCTH (Bpuauke
nnanuHe, Tutenckun 6per, baHatcka newda-
pa), pervioHantm napx ripupoge (Crapy be-
rej-Uapcka Bapa), rypucrimuka Mecra rnopeq
Jesepa (bena Lpkea, MeneHun ca 6arboMm
PycaHaa), ocTana TypyCTudka mecra: Mo-
KpWH, ¥Y3auH, Kosauiua, v ap.

(Pan-European Corridor Seven). These are
the most important routes for the tourist
destinations in Vojvodina. Within these des-
tinations are: wban tourist centers. Novi
Sad, Subotica, and Sombor; spas. Kanjizha
(pronounced Ka-nyizha), Palic, Junakovic,
Vrdnik, Bezdan (which translates as “bot-
tomless abyss”), and Slankamen (which
translates as “salty rocks™); tourist places
with important cultural heritage. Apatin, Bac
(pronounced Batch), Petrovaradin fortress on
a diff over the Danube in Novi Sad, Sremski
Karlovci (pronounced Karlovtzi), Zemun (ef-
fectively a north-western suburb of Bel-
grade), Sremska Mitrovica (previously a Ro-
man town called Sirmium), and the town of
Ruma (with its archeological site Gomolava).
Tourist values are also located in tourist re-
gions. Gornje  Podunavije (pronounced
Gornye Podunavlye, translatable as “upper
parts of the Danube basin”), Gornje Potisje
(pronounced Gomye Potisye, translatable as
“upper parts of the river Tisa basin®),
Frushka Gora mountain, and, Belgrade (Ze-
mun and the new part of the city, called Novi
Beograd, are geographically in Vojvodina,
while the old part of the city is, strictly
speaking, in Central Serbia; but it is really all
one city).

Besides these, other important Vo-
jvodinian tourist destinations are: fourist re-
gions. Banatska Peshcara (translatable as
“the sand-dune regions of Banat”), and
Donje Potisje (pronounced Donye Potisye,
transiatable as “lower parts of the river Tisa
basin™); tourist places with important cultural
heritage. Vrshac (pronounced Vrshatz), Ecka
(pronounced Etch-ka), Zrenjanin  (pro-
nounced Zreny-anin), Kikinda, and Pancevo
(pronounced Pantch-evo which sounds the
same as “punch-evo"); natural geographical
tourist values . Vrshacke Planine (pro-
nounced Vrsha-tch-ke Planine, translates as
“the mountains above Vrshac"), Titelski Breg
("the hill above Titel town), and the above-
mentioned Banatska Peshcara; regional park
of Nature, Stari Begej — Carska Bara (pro-
nounced Stari Begey — Tzarska Bara, trans-
lating as “old Begej river, the Marshes of the
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TyPUCTHUKO NponaraHAHe MaHudecTa-
umje

TypucTMuKO nponaranaHe Manwndecrauwvie,
33 UL VMajy NPEACTaBLAabe NOHYAE Typu-
“TAYKMX MECTa U peruja, y eMUTUBHUM Typu-
cvukuM npoctopumMa  (Bjerval, K. 1998).
Ob6avpoM ga je ,npepMeT TyYPUCTUYKOr fe-
oBaHa MOHYAd, KOja Ce KOA TYPUCTUUIKE
fiponaraxae ocTeapyje ca uwbeM aosohera
TYpUCTa, a edexar je nosehaH 6poj nocetn-
naua y MecTy nouyae,, (Josmunh XK. 1982),
TYpUCTHUKe MaHudecTaumje ce jaBmajy Kao
3Ha4yajHW eneMeHTU TYPUCTVUHKE nponarasie
¥ NpeAcTaB/bajy CBe aTpaKTUBHUIE BpeaHO-
CTU TYPUCTUYKUX KpeTara. flocToje [etvpn
BpCTe MaHudecTaumja, usasojeHe kao ene-
MEeHTV nponaraHae:
a) maHndecraLmje Ha Kojuma ce OMM aK-
TUBHUX, PaqyHa U Ha Apyre BpcTe nocetuna-
ua (cajmosu, dectvBanM, TaKMUYEPCKE
CriOpTCKE WK YMETHUYKE),
6) manmdecTaumje Ha KOjuMa Cy HOBMHAPW
(wramna, pagvo, TeneBmsuja), OCUM aKTUB-
HUX yYECHUKA 38 nponaraHaHy Nopyky, seo-
Ma BAXHA KaTeropuja nocetunaua (KOHrpe-
M v KoHeperuuije),
B) CreuujanusosaHe, nponaradaHo Typu-
cvuke npupenbe Ha 6asn w3sopHor ¢on-
KNopa, Tpagvumje n obu4aja, yrnaBHOM Kap-
HEBANCKOr W pesujanHor, pehe TakMudap-
CKOr KapakTepa,
rMaHudecTaumje Koje uMajy 3a uwb npea-
CTaBrbarbe PELEnTUBHAX TYPUCTUHKUX NPo-
CTOpa y eMUTUBHUM TYPUCTUYKUM MPOCTOM-
Ma.

NpuMereHo Ha TepuTopwjy Bojsoan-
He y rpBoj rpym ¢y MaHudecTauumje nonyt

2 Bjeljac, N. Curcic

Tzars” or “royal marshes"); touristic /akeside
places . Bela Crikva (pronounced Bela Tzr-
kva, meaning “white church’”) and the Mel-
end village (pronounced Melentzi) with the
spa Rusanda.

There are some other touristic
places too, for instance, the villages Moksin,
Uzdin, and Kovacica (pronounced Kova-tch-
itza, translatable as “where the blacksmiths
are”).

Touristically Promotive(Propagandic)
Manifestations

These aim to present and promote, in the
touristically emittive spaces, what the various
touristic (receptive) places and regions have
to offer (Bjeljac, Zh., 1998). Because “the
theme of touristic propaganda is the offer,
with the aim of bringing the tourists in, the
desired effect being that more of them
should come” (Jovicic Zh., 1982), the pro-
motive manifestations (events) are an im-
portant segment of tourist propaganda, and
are becoming more and more effective as
values that influence the movement of tour-
ists. There are four kinds of manifestations,
observable as four distinct propagandic ele-
ments:
(a) manifestations where not only active, but
also other kinds of visitors are expected
(fairs, festivals, competitions in sports or in
arts);
(b) manifestations where the newsmen
(press, radio, TV) are, alongside with active
participants, a category of visitors very im-
portant for the propagandic message (con-
gresses and conferences);
(©) specialized touristically propagandic
events, based on the original local folklore,
traditions and customs, mainly with the
character of carnival or show, sometimes
(but not often) compelitive in nature; and,
(d) manifestations designed to be performed
in the emittive tourist regions, so as to pre-
sent the offer of a receptive tourist region.

When we apply this to Vojvodina, we
see:

In the first group, the (a) group, there
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mehyHapoaHux cajmosa ,,lipypoaa 1 4osex,,
(Cajam nosa, pvbonosa cnopra n Typu3Ma,
yroctviterscke onpeme, ekonoruje, npmepea-
Ha MaHudecTaumja, okTobpa Meceua y Ho-
BoM Cagy); MehyHapoaHu dectmsan don-
Kiopa ,,Bpwauxkn BeHad,, (npeacrabfbaH-e
donknopHux urapa u obuuaja Cpéuje v apy-
rMx Apxaea, eTHorpadcka MaHugpecTauuja,
jyna meceua y Bpluuy); BENUKUX CNOPTCKUX
maHudectaumja (Waxoecka onuMnvjaaa,
CBETCKA W eBponcka npseHcTea y Hosom Ca-
By VI ApyruM BOjBONAHCKMM HaceruMa y pa-
3HUM CTIOPTCKMM AvCLMNAMHAMA); Exit (Me-
hyHapoaHu 'g'ecmaan 3abaBHe My3uke,
yMeTHUuKa Manundecrauuja, jyna meceua y
Hosom Capy) v ap.

Y 4apyroj roymi oy madudecTauumje
nonyT WHTEP®EP-a (mefyHapoaHn dectn-
Ban HoBuHapa u penoptepa, Combop); Me-
HyHapoaHW NorbonpriBpeaHn cajam (Maj me-
cey, HoBu Cag); 1 HayuHO CTPYYHW CKYNosu
M KOHrpecu, rae nNpunagHium mac menuvja
nMajy BaKHy YNOry y NpeacTas/bakby MaHu-
decraumja, nyteMm u3sewTaja, penopTa}a,
KoHdepeHuuja 3a wTamny, 6unTeHa wn
Ap.o6nwka.

Tpehoj rpyrv npynanajy MaHudecTa-
uuje, kao wTo cy: Cnosauyke HapogHe cee-
YaHOCTU (nNpeacTasrva Tpaavuujy, Gonknop,
KyntTypy v obuuaje Cnosauxe HaumoHanHe
MarvHe y BojeoavHu, asrycra meceua, bau-
kn TNetposau); [AdyxujaHua (npeacrasrva
donknop u obuuaje HacTane TOKOM XKeTBe,
Byrsesaua, jyna v asrycra meceuya, Cy6oTtu-
ua); heHhew boxpera v AdypuHao (npeacra-
B/ba TPAAULIMY, HONKNOP, KyNTYpy h oGuya-
je Mahapcke HaumoHanHe marbuHe y Bojeo-
Avnn); dectvusan Gonknopa u Myvke Pymy-
Ha y Bojsoaunn, dectvean GOnKNopHe Tpa-
avunje BojsognHe (npeacraenba  CMOTPY
donkopa v Tpaauumje craHoBHMWTBA Bojso-
AvHe, cerntembap meceu, CRakU NyT y Apy-
roM BOjBONAHCKOM MecCTy); Myaapcku Aanu
(Upwr, npeacrasrva onknop u  obuuaje
CPNCKOr CTaHOBHVLITBA Ha ®PywKkoj opw,
TOKOM ce3oHe Bepbe rpoxha); rae ce npea-
CTaB/bajy Tpaguudja M obudajy, kao jegHa
04 BUTHNX KaTeropnja aHTPONOreHoOr Hacse-
ha, Koja je uHTepecaHTHa 3a nocetmoue.

are international fairs “Nature and Man"” (the
Fairs of hunting, fishing, tourism, equipment
for receiving and supplying the tourists, and
of ecology); this group of economic events is
held each October in Novi Sad; the interna-
tional folklore festival “Vrshacki Venac” (pro-
nounced Vrsha-tch-ki Venatz, translatable as
“the laurel-wreath of Vrshac”;, here the folk-
lore dances and customs of Serbia, and from
other countries, are presented; this ethno-
graphic manifestation is held each July in the
town of Vrshac, great sports manifestations
(Shahovska Olimpijada, pronounced Olympi-
yada, The Chess Olympics; from time to
time, Worid and European championships in
various sports, held in Novi Sad and some-
times in other places in Vojvodina); “Exit”
(international festival of rock music, an artis-
tic manifestation held for two years now in
July in Novi Sad); the similar rock-music fes-
tival “Eho” (which translates as “"The Echo"),
on Veliko Ratno Ostrvo river-island in Beo-
grad, exactly at the mouth of the Sava into
the Danube river, between Zemun and Bel-
grade old town; etc.

In the second group, the (b) group,
there are manifestations such as “Interfer”
(an international festival of newsmen and
reporters, in Sombor); The International Fair
of Agriculture (held each May, in Novi Sad);
and, scientific or expertly symposiums and
congresses, where the mass-media are ex-
pected to attend too, to present and report
the event to the public, to prepare their re-
portages, hold press-conferences, use the
conference bulletins, etc.

In the third group, the (c) group,
there are manifestations such as “The Slovak
Folk Festivities” (presenting the tradition,
folklore, culture and customs of the Slovak
ethnic minority in Vojvodina, held each Au-
gust in Backi Petrovac, which is pronounced
Ba-tch-ki Petrovatz); “Duzhijanca” (pro-
nounced Duzhi-yan-tza; presents the harvest
customs and folklore of the Bunjevci ethnic
group, pronounced Boo-ny-evtzi, held each
July and August in Subotica); “Gengyesh
Bokreta” and “Durindo” (presenting the tra-
ditions, archaic musical instruments, folklore,

Touristic and Propagandic events in Vojvodina
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Yergproj rpyriv npunagajy Manvuge-
ctauuje nonyT, AdaHn MrMo3e y HoeoMm Caay,
Cy6otvum 1 ap. BefuM HacersMma Bojsoaum-
He (npeacTaembarke TypuCTUHKE MOoHyae
XepuerHoscke pusujepe (UpHa Mopa), kpa-
jem debpyapa meceua), AaHn Bprbadke Ha-
He y Hosom Caay (nNoHyaa Gambckor Typu-
3Ma), 1 ap.

NocMaTtpanu reonpocTop Kao Aeo Ty-
PUCTUYKMX AeCTMHauuja, Huje Ao Kpaja wuc-
KOpyWwheH ¥ OpraHM30BaHeM TYPUCTUUKUX
MaHudecTaumja, HEeros TYPUCTUUKK NOTeR-
uujan ce moxe nogufiv Ha BULIN HWUBO U 6O-
be opraHu3osatu. OpraHvsoearse MaHude-
cTaumja rae ce nNpupogHo reorpadcku ene-
MEHTW jaBrbajy Kao nokauuja i MoOTMB Op-
raHn3oBama, Aajy NyH AONPUHOC pasBojy
TYPUCTWUKE AENaTHOCTU WM APYruX, OAroBa-
pajyhnx npuBpeaHux rpaHa, Kkao u odyBakby
XWBOTHE CpeavHe. HapoaHo-obuuajHe cee-
yaHoCTV, ONIKNOP, NPEeACTaB/batbe yMEeT-
HAYKUX, NPUBPESHUX W HAyyHO TexHono-
WKUX AOCTUIHYN2 1 HawHa npuepehvBarba
CTaHOBHUWTBA, UMajy 3HadajaH yaeo U y
YKYMHOJ TYPUCTUHKO] NoHyAn Cpbuje.

OcM AnpeKTHOr yTvuaja Typy3Ma Ha
MaHudecTaurje nNpeko TypuCTMuUKe npona-
raHae (kao caMoCTanHe TypnCTUYKe BpeaHo-
CTW), MOXEMO YOuUNTW Aa nojearHe MaHude-
CTaumje MHAMPEKTHO NPeACTaBbajy enemMeH-
Te nponaradae. Ty Npe ceera MUCvMO Ha:

ymeTHuyKe (NonyT: JINKOBHA KONOHW-
ja y Kosaunumn, YMeTHN4YKa KONOHWja y Euky,
Bajapcky cuMnosujyM ,,Teppa,, y KnukvHaw,
TpwjeHane kepamuke y Cybotuum, KOoHKypC
CNoBa4YKor HApogHOr CTBapanawTea bauku
MeTtposau-CeneHua, 3nartHa Tambypuua Ho-
Bn Cap, ®ecCTvBan TaMbypawKnx OprecTapa
Cpbuje, Pyma, BuaosaaHCKK CycpeTv Lpkee-
HWX xopoea BojsoanHe, decTuBai AyxOBHe
My3UKe npaBoCnasHUX 3emarba, Hosu Cag,
CrepujuHo nosopje, Hosu Cap, Pecusan
dunma ,Kvsot Ha ceny, -KWUCENM, ceno
Omorbuua kop, MNaHyesa),

npmepeqHe (NpuepegHo QONKNopHe,
nonyT: OaHn nyaaje, Kukvnaa, KoSacmumja-
aa, Typvja, MefyHapoaHa u3noxba py4HMx
pagoBa W KonekuuoHapctBa-MUPK, Cajam
aHTuKBuTETa U x0buja, Hosw Cag),

Z. Bjeljac, N. Curcic

culture and customs of the Magyar, which is
Hungarian, ethnic minority in Vojvodina); the
Festival of the folklore and music of Romani-
ans in Vojvodina; “Festival of Folklore Tradi-
tions of Vojvodina” (presenting a review of
folklore and traditions of Vojvodinians, held
each September but each time in another
place in Vojvodina); “Pudarski Dani” (trans-
lating as “vineyard-workers’ days”; present-
ing the folkdore and customs of Serbs on
Frushka Gora mountain, held each year dur-
ing the grape-harvest season in the village of
Irg); in all these are promoted the traditions
and customs, as one of the essential catego-
ries of anthropogenic heritage, interesting
for visitors.

In the fourth group, the (d) group :
manifestations such as “Dani Mimoze” (“*The
Mimosa Hower Days”, with the marching
majorette girls from Montenegro, mimosa
being the characteristic Montenegrin spring
flower) in Novi Sad, Subotica and other cities
and larger towns of Vojvoding, at the end of
each February, with the aim to present what
the Montenegrin Herceg Novi riviera has to
offer; “The Days of Vrnjacka Banja” (pro-
nounced Vr-ny-atch-ka Ba-nya) in Novi Sad,
offering spa tourism; etc.

In this geographical space, the avail-
able tourist destinations are not yet fully
utilized; by organizing the tourist events
such as the above-mentioned, the tourist
potential of this space may be brought up to
a higher level and better organized. Mani-
festations where the natural geographical
elements are the location, or the motive for
organizing, will strongly contribute to the
development of tourism and to other
branches of the economy, also to the ecol-
ogy. Traditional folk festivities and other dis-
plays of folklore, presentations of achieve-
ments in art, science, technology and econ-
omy, and of the folk manners in economic
activity, all contribute significantly to the
tourist offer of Serbia.

Apart from the obviously touristic
manifestations, directly promoted as such
(as primarily attractive to tourists), there are
also some events rather indirectly promoting
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erHorpagcxe (nonyTt, dectmsan My-
ke un donkopa Cnosaka y BojBoavHA
,,TaHuyj, TaHuyj,, ®ecmsan kymtype Pycu-
Ha n YkpajuHaua ,,UpseHa Pyxa,, Pyckn Kp-
cTyp, NMpasHuk 3umckux obuuaja, berejum,
hectvean Mahapckor WrpayqKo-PONKIOPHOr
CTapapanawTea U My3uuuparsa Ha apxawd-
HUM WHCTPyMeHTMMa, henDew bokpera u
Aypvrao, Mponehe Ha YeHejckuM canawu-
ma-MN4YECA),

CriopTcke (BeNmKe CnopTcke npupes-
Ge),

TYDUCTHYKO-336aBHe  (nonyT KapHe-
Ban useha v JloB Ha coMa kanutanua-bena
Lipksa, Nanwhko neto, NeTo Ha Aan, PeraTta
4,/ TAHOHCKM r\opHap,, , dyHaecka TUA pera-
Ta, l'ycaHnjaga MokpuH, Pakujckn aann Ko-
BWb, 3nathHu kKOTnuh [yHasa),

gepcke (Ceocke n MaHactupcke cna-
Be, Ca BawapvMa) Masudecraumje.

TOKOM HMXOBOr W3BONEHA HacTanu
CY WU KapakTepucTuuHa, npPeno3HaT/bvea
OCTBaper:a Koja Cy y BE3U €3 TYPUCTUUKNM
BpeaHOCTUMA oapeheHor Hacerna unm pern-
je, Te ce MOry KOpUCTUTM M Kao CpeacTsa
TYPUCTUYKE nNponaraHge.

Hajuewihe ce Kao cpeacTsa TypucTud-
ke nponaraHge kopucte: Bpowypa Typu-
CTV4KO uHPpopmMaTmeBHor ueHTpa Hoeor Caga
(Hoen Capg-rpag kyntype); Kanengap npu-
peabu y Cpbuju; Kaneraap npvpeatn Hoso-
cagckor CajMa; Nporpam oapxasara Typu-
CTUYKe MaHudecTauuje ,,byr-epavuku aanm,,
y Cy6otvium v cvunm; HosuHe | Jlypaja,,
noceehere , [daHuMa nydaje,, y KukuHaw;
KapTa Tpace OpyLlKOropcKor NNaHUHAPCKOr
MapaToHa; doTorpadmje ca BENUMKUX CrnopT-
Ckvx porabaja opgpwarvM y  Bojsoauhu,
YMETHWYKW BUFEHE TYPUCTUMKE BPEAHOCTM
BojBoanHe, HacTane TOKOM YMETHUYKUX, Nn-
KOBHWUX KOMOHWjA; NNaKaTyh CajaMCcKnuxX npu-
penbu; AOKYMeHTapHU MWMOBK NMpuUKasaHn
Ha ®ectusany ¢unma ,KMBOT Ha ceny
AANCER", y OMombiuymM, KomnakT auck Ty-
pUCTUYUKE OpraHu3auunje 3perbanuH, KOjuM
ce npe3leHTpa TypuCTHUKa ManudecTauuja
+[aHn NUBa,, y 3petbaHuHy U CNYHK; NyT-
Ka flana, 3a speme CBETCKOr NPBEHCTBA Y
CTOHOM TEeHWUCY; (UHAHCUPaHE Y4ecHWUKa

the tourism. For instance:

artistic events, “Likovna Kolonija”
("Art Colony™) in the village Kovacica; “The
Artistic Colony” in Ecka; the sculptors’ sym-
posium “Terra” in Kikinda; the “Photon Tide"
science-fiction convention of Star-Trek fans
held on 30" May 2003 for the first ime, in
Novi Sad, with a foreign film star (this time,
Denise Crosby) as GOH (guest-of-honor);
“Trijenale Keramike” (pronounced Tri-yenale
keramike, translatable as “Ceramics Tri-an-
nual”, meaning a once-in-3-years gathering
of ceramics-making artists) in Subotica; a
“Konkurs” Competition of Slovak folk creativ-
ity in Backi Petrovac — Selenca (pronounced
Selen-tcha); “Zlatna Tamburica” (pro-
nounced Zlatna tam-boo-ritza, translating as
“golden tamburica”, it refers to a Serbian
musicai instrument, banjo-like) in Novi Sad;
a Festival of tamburica orchestras of Serbia,
held in Ruma; the “Vidovdanski Susreti”
meetings of church choirs of Vojvodina, on
vidovdan day (28" June) each year; the
“Festival of Spiritual Music of Orthodox-
Christian Countries” in Novi Sad; “Sterijino
Pozorje” (pronounced Steri-yino Pozorye,
translating as “theatrical events of the
dramatist Sterija") in Novi Sad; the film festi-
val ZHISEL (which is abbreviated from the
words “Zhivot na selu” - “Life in the vil-
lages™ held in the village Omoljica near
Pancevo, etc.

economic events. of folk economy,
such as “"Dani Ludaje” (pronounced Dani
Luda-ye, translating as “Pumpkin Days") in
Kikinda; “Kobasicijada” (pronounced Kobasi-
tzi-yada, translating as “Sausage Olympics™)
in Turija (pronounced Turi-ya) village; the
“"MIRK" International exhibition of handiwork
and collections (actually “coliectioneering”);
“Sajam antikviteta i hobija” (pronounced Sa-
yam antikviteta ee hobi-ya; translating as
“The Fair of Antique Objects, and of Hob-
bies”) in Novi Sad, etc.,

éethnographic events . the Festival of
music and Folklore of Slovak people in Vo-
jvodina; the “Tancuj, Tancuj” festival (pro-
nounced Tan-tzuy, meaning “Come dance!”)
of the culture of Rusine and Ukrainian ethnic
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OA CTpaHe opraHu3aTopa, pagu nosehar-a
uwHTepeca 3a yuyewhe Ha Mauudecrauujy;
NNYHA UCKYCTBa noceTunaua v yqeCcHuKa.

Cea HaBeaeHa nponaraHaHa cpeacTea
HWCY CaMO Of 3Hauaja 3a OpraHu3IoBarLe Ty-
pucTudKuxX MaHudectauuja, seh n 3a camy
AeCTMHauMjy, OAHOCHO MEeCTO WK perujy
oapasarka. CaMuM TMM, Ta nponaraHaHa
CpeacTsa uMajy Ceoje NO3UTUBHE U HeratmBe-
He edekTe KOju yTUdy WU Ha AecCTMHauwujy.
MponaraHaHu edexTn Koju ¢y AOGPO OCMK-
W/beHn nNpeacTas/bajy pesynTaT 3HadajHe
ynore v ytuuaja ekoHoOMCKWX, anv u Typu-
CTVUKNX edeKaTa, WTO AONPUHOCK Aa MECTO
(pernja) oapxasarba NocTaHe CranHa Typu-
CTU4Ka gectuHauuja (Tab. 1).

Z Bjeljac, N. Curcic

groups; the “Crvena Ruzha” (pronounced
Tzr-vena Ruzha, translating as “red rose”) in
Ruski Krstur (meaning “Russian cross”) vil-
lage; the Festive Day of Winter Customs in
Begejci (pronounced Begey-tzi) village ; the
“Gengyesh Bokreta” and “"Durindo” festival
of Magyar folk dances and archaic-instru-
ment music; the "PCESA” event (pronounced
P-tch-esa, this is shortened from “Prolece Na
Cenejskim Salashima” which means “the
spring-time on the salash ranches in Chen-
ney") etc.

Sports events — great ones.

events of tourist entertainment :
“Karneval cveca” (meaning “The Carnival of
Flowers™); the Hunt for a Capital Catfish (in
Bela Crkva), the Palicko Leto (pronounced
Palich-ko Leto; meaning, “the summer of
Palic”); Leto na Adi (“summer on Ada“, the
river island in the Sava in Belgrade; the Pan-
nonian Sailor Regatta; the TID Regatta on
the Danube; the Gusanijada Mokrin (pro-
nounced Goosani-yada Mokrin, translating as
“Goose Olympics in Mokrin village™); Rakijski
Dani Kovilj (pronounced Raki-y-ski Dani Kovi-
ly, meaning “brandy days in Kovilj"); the
Zlatni Kotlic Dunava ("Golden Kettle of the
Danube”);

religious events. the slava days (of a
holy patron saint, or, some other spedal day
in the church calendar), namely, the slava of
some village, or some monastery.

In practice, as these events were
performed through the years, they devel-
oped their characteristic, recognizable fea-
tures, touristically valuable and useful to a
particular village, town, city or region; these
may be used in tourist propaganda.

The most frequently used devises of
tourist propaganda are: the brochure of the
Tourist Information Center of Novi Sad
(known as Novi Sad, the City of Culture); the
Calendar of Events in Serbia; the Calendar of
Events at Novi Sad Fair; programs of tourist
manifestations Bunjevacki Dani {pronounced
Boo—ny-eva-tch-ki Dani, meaning “the days
of the Bunjevci ethnic group”) in Subotica,
and similar events; the Ludaia newspaper
devoted to the Pumpkin Days in Kikinda; the
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map of the Mountaineering Marathon at
Frushka Gora; photographs from grand
sports events in Vojvodina; artistically seen
tourist values of Vojvodina, created at art
colonies; posters of Fairs and similar events;
documentary movies shown at the above-
mentioned ZHISEL film festival, the CD
(compact disk) of the Tourist Organization of
Zrenjanin, presenting the tourist manifesta-
tion Beer Days of Zrenjanin, and similar
events; the Lala doll (Lala being the tradi-
tional humorous nickname for any man from
Vojvoding, Sosa being Is wife, in jokes) dis-
played during the World Championship in
Table Tennis (ping pong) here; and, the F-
nancing of the participants by the organizers
s0 as to increase the interest for participation
in this manifestation; also, the personal ex-
periences of visitors and participants.

All these propagandic devices are im-
portant not only for organizing the tourist
manifestations, but aiso for the destination
itself, the locality or region where the event
is held. They may have their positive, and
their negative effects, affecting the destina-
tion. Well-planned propagandic effects bring
important economic and touristic effects,
causing the touristic destination to become a
permanent one (see Table 1).

Table 1. Positive and negative effects

Positive effects

Negative effects

1. importance of the event (as the center of the

destination) for the village, town, city, region or

State where it is held

— importance as a potential possibility of
investment in the economy of the location or
region

— propaganda of local products and services

— increased income from tourism and guest-
receiving

— increased income in actvities directly or
indirectly linked to the events

2. propaganda of the products which became

prominent at the event

3. the event’s good organization, as a positive

experience for particpants and visitors.

1. poor propaganda as consequence of
disorganization among the marketing managers
2. possible deficits in the budget of sponsors and
organizers

- various speculations

- economic fluctuations

— monopolistic behavior

- price rises

3. excessive or aggressive propaganda,
provoking a negative response among the
visitors

4. poorly organized event, a negative experience
for participants and visitors
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Map 1. Touristic map of Vojvodina

Typucrnuke Manudecraymuje Kao Typm-
CTHUUKW NPOU3BOA

Passoj Typu3mMa Kao npuBpeaHe AenaTHOCTY,
YQI08MO je 1 3HaYajHy NpumMeHy MapKeTuHra
Kao VHCTPYMEHTa Npe3eHTaumje TypucTuuke
noHyae. Kao WHCTpyMeHT npeseHTaumje Ty-
PUCTUYKE MOHyAE MaHUbEeCTaumoHor Typu-
3Ma HEAOBOLHO Ce KOPWUCTW, anu ce nojeau-
He MaHudecTauuje KOpUCTe Kao enemeHT
MapKETUHra Typu3ma BojsoguHe.
Typycmuke manudecraumie Moxe-
MO NOCMAaTPaTh U Kao CIOXEHU TYpUCTUYKU
Npov3BO4, KOjU 3aBMCKM Of cagpxaja MaHu-
decraunje. OcuM OCHOBHOr nporpamMa, w3-
ABaja ce uMTas HW3 PasHOBPCHWUX npaTefnx
AKTWBHOCTH, KOjeé 4YeCTO HWUCY Y AWPEeKTHOj

Z Bjeljac, N. Curcié

Tourist manifestations as a touristic
product

Development of tourism as a branch of the
economy brought with it the strong use of
marketing as an instrument of presentation
of touristic offer. Marketing of tourism in
Vojvadina is insufficient, today, but a num-
ber of manifestations are helping the Vo-
jvodinian tourism.

We can observe tourist manifesta-
tions as a complex product, which depends
on the contents of the event. Apart from the
basic program, there are usually a number of
accompanying activities, often not directly
related to the basic program. Events are a
product of a particular organizer and a par-
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BE3W Ca OCHOBHWM NPOrpaMoM. Manudecrta-
uvje npeacrasnajy npowasop  oppeheHor
OpraHn3aTopa U A0 TYPUCTUHKOr NPOM3BO-
A, HacTanor vHTepecoBareM n noTtpetoM
MecTa, pervje u Apxaee opraHM3aTopa, Kao
W nocemnaua u y4yecHuka. “Many destinati-
ons are aware of the importance of the
events, deciding on their number, content
and their frequency should be considered al-
so from the destination image” (Jurincic,
Brezovec, 1998:171).

Oa 6u manudecraumja 6vna wTo
YCMELWHUjn TYPUCTUYKA NPCU3BOA, NOTPEBHO
je u3nBOjUTU OCHOBHE eneMeHTe KOoju nocne-
wyjy npousdon. TO Cy: aTpaKTWBHOCT 1 cne-
LUMMUYHOCT, Xcagpkaj, paHr, TpaguumoHan-
HOCT, KBMTET OpraHvWioBakba U KBaHTWUTET
rnocetwnaua, nokauuja opraHu3osarba U nNo-
BE3aHOCT €A MPUPOAHMM U AHTPOMNOreHUM
TYPUCTUUKMM BPEAHOCTUMA KOjW YMHe aecTu-
HauWjy, BpeMe u Tpajare MaHudecTaumje.
OpHoCcHO, WTO je nporpaMm MaHudecraumje
BUWE caapxajHujy, 3acCHOBaH Ha cneunpud-
HOCTUMa, A0BPO NNaHWpaH, Ca KBaNUTETHWUM
YHECHWLMME, YKONMKO je OpraHuM3oBaH Ha
aTPaKTWBHOj NOKauMj 1M y BPEMe NOrOAHO
3a Befy noceTy, BpeAHOCT MaHudectauuje
Kao TypucTudkor npomssoga he outu seha.
3ap0BOMLCTBO NoceTnaua (rae ce 3an0sors-
CTBO AeduHUWE Kao ,,CTeneH A0 kojer je
dectuBan (MaHudecTaumja) nayHMo notpe-
6€e Koje Cy noceTuTeru xenesnv 3aaoBobnuTh
nocetoM,, (TomrseHosuh K ap, 2001) MaHu-
decTaumjoMm, TOKOM Koje Cy ce 3abasunu,
ocetvnu y36yherse, Apyxwnu, ynosHanu ca
HOBUM W AP, MPeacCTae/ba U UCKYCTBO Koje
yTW4E Ha NOHOBHW AOnasaK.

Y cnyyajesuma kaga npupogHo reo-
rpadCcin enemeHty, nabo WM HUKaKO He
MOry Aa Ce yKiby4e y TYPUCTUH{KM NPoU3BOA,
TOM TMPUNNKOM, KaO ENeMeHT TYPUCTUHYKOr
npo13BoAa je npumapaH aHTponoreHn gak-
TOp. TO ¢y, n3rpaneHn kanauvMTeT 3a paseoj
MaHWdEeCTaUMoHOr Typm3ma (CnopTcke, no-
NUTUHKO-UCTOPUJCKE, YMETHUUKE, eTHorpag-
CKE, NpuBpeaHe, Bepcke MaHudecTaumje).

ticular tourist product, caused by the inter-
ests and needs of the locality, region and
State, and visitors and participants. “Many
destinations are aware of the importance of
the events, deciding on their number, con-
tent and their frequency should be consid-
ered also from the destination image.” (Jur-
incic, Brezovec, 1998:171).

For an event to become a success-
ful tourist product, it is necessary to discern
the main promotive elements of that prod-
uct. These would be; attractivity, special
quality, contents, rank, traditionality, quality
of organization, quantity of visitors, location,
connectedness with natural and anthropo-
genic touristic values comprising the desti-
nation, time and duration of the event. In
other words: the more plentiful the content,
the more special it is, better planned, with
high-quality participants, the more attractive
the location, the more favorable the timing is
for being visited by many — the greater will
be the value of the event as a tourist prod-
uct. Satisfaction of the visitors (defined as
“the level to which the event has fulfilled the
expectations of the attendees”, Tomljenovic
et al.), whether they were entertained, ex-
cited, whether they socialized, met novelty,
etc,, those are elements determining
whether there will be visitors next year, or
not.

When the natural geographic ele-
ments cannot strongly, or cannot in any way
be included in a tourist product, the anthro-
pogenic factor becomes predominant. This
means: whether the capacities for events
have been built up (for sports, palitical-his-
torical, artistic, ethnographic, economic, and
religious manifestations).

Touristic and Propagandic events in Vojvodina
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SAKBYHAK

Manndecraumonn  Typm3am  NpeacTasna
3Ha4ajHu A0 Y YKYNHO] TYPUCTNYKO] NOHYAN
BojsoauHe. PasnuuMuToCT Tpaguumje CraHoB-
HAWTBA M OpraHW3oBare MaHudecTauuja
6asvpanyx Ha TOMe, Y3 NOBE3aHOCT Ca Npu-
poaHoreorpadauM BpeaHOCTUMA Ca 60/LoM
TYPUCTUHKOM Npe3eHTalnjoM 1 nponaraH-
oM, MOy Aa npeAcrasredjy OCHOB 33 Ae-
TanHWje ynosHaBare 1 pasyMeBarse NoTeH-
uMjanHux TypucTa Ca TYPUCTUYKMM BpeaHO-
CT¥Ma AeCTUHaUM}e, Kao W Wnpery U pasme-
HU YMETHUUKUX, HaYYHUX W APYMUX AOCTWr-
Hyha. Takohe, oBa AeCTMHaUWja npeaTasba
¥ CBOjEBPCTaH ,,MOCT,, 3@ EKOHOMKY, KYNTyp-
HY, CNOPTAKY, HAY4HO-TEXHWUKY U 06pa3os-
Hy capaawy BojeoauHe Ca WHOCTPaHCTBOM.
To je npe ceera moryhe ca apxasama-maTtu-
LamMa BOjBONAHCKUX HALMOHANHMX MaHUHE W
APXaBaMa ca CNUYHOM TPAANLIMIOM U KYNTY-
poM xuanera (Cnosauka, Yewka, Xpeat-
cka, buX, PyMynuja, Mahapcka, YkpajuHa,
Pycuja, Ayctpuja, Hemauka, v ap.), a Takohe
¥ NPEM3 EKOHOMCKW HAjpasBUjEHUIUM 1 Apy-
M ApKaBaMa CBeTa. Yournm cMmo Hajuewhe
npvBpeaHK, CNOPTCKK W KYTTYPHK 3Hadaj Ha
MecTa (perujy) oapxasarba Kao Aeo Aectu-
Hauvje. ManvdecTaumje, ka0 Bua TYpUIMa,
MO3UTUBHO YTU4YY HA: M3rpagkby HOBUX U pe-
HOoBUparbe CTapux objexaTta TypUCTUYKE WH-
dpacTpyKTYype; yHanpeherse paga v CTpyk-
TYDY XOTeNCKO-yrOoCTUTELCKMX KanauuteTa;
noseharbe ©poja opranvsaumja n Cyxéu
Koje ce 6aBe Typu3MOM; PasBoj TYPUCTUUKNX
KpeTarsa y NpocTopy oapxasarba. Haseaexn
NO3UTUMBHK ePEeKTV 33 LUub MMajy 3a40B0Mb-
CTBO noceTunaua, noseharbe TyPUCTUYKOr
npoMeta u noborbilaBare UMua pervje y
K0joj ce MaHudecTauuja oapxaea, kao gena
TYpUCTUUKE fecTuHauuje. Takohe, nocToje
HeratMBHM edeKTn: HeUCKOPULWNEHOCT cMe-
WTajHUX KanauuTeTa u objexaTa narpaneHnx
3a notpebe manudectaumje (nocne MaHude-
cTaumje); HenocTojarbe ¥ HeaKTUBHOCT Typu-
CTUUKMX OpraHv3auuja, TyponepaTepa wu Ty-
pyucTudknx  cnyxbu; caobpahajhn  konanc;
HenpeapuijeHe GuHaHcujcke rybutke 3a op-
raHu3aTope. HapBeaeHn HeraTusHu egekTH

Z Bjeljac, N. Curcic

CONCLUSION

Event tourism is an important part of the
total tourist offer of Vojvodina. Great diver-
sity of traditions among the population, and
events based on this, supported by natural
geographic values and with better tourist
presentation and propaganda, may form a
basis for a better understanding, among the
potential tourists, what the destination has
to offer; this will lead to an exchange of ar-
tistic, scientific and other achievements,
Also, event tourism is a sort of a “bridge” for
the cooperation of Vojvodina with Central
Serbia and with foreign countries, in the
matters of economy, culture, sports, science,
and technology. This cooperation should be
successful primarily with the mother-coun-
tries of the Vojvodinian ethnic minorities (for
instance, Slovakia, for Vojvodinian Slovaks,
etc.), and with the States which have similar
traditions and cultures of living (Slovakia,
Czech Republic, Croatia, Bosnia and Herze-
govina known locally as BiH, Romania, Hun-
gary, Ukraine, Russia, Austria, Gemmany
etc.), and also with the economically best
developed countries of the world. The place
and region where the event is held are sig-
nificantly influenced by the event, economi-
cally, culturally, in sports etc. Event tourism
positively influences the renewal of old (and
construction of new) touristic infrastructure;
improvement of structure and work of hotels
and other guest-receiving capacities; in-
creasing the number of organizations and
services involved in tourism; development of
touristical movement in the space of the
event. The aim of these positive effects is, to
satisfy the customers, to increase the touris-
tic traffic, and to improve the image of the
region where the event is held, as a tourist
destination. But there are also negative ef-
fects: many empty rooms after the event is
finished, nonexistence or inactivity of the
tourist organizations, tour-operators and
tourist services; a traffic collapse; unex-
pected financial losses to the organizers. If
the event ends so negatively, the visitors
and the participants will go away dissatisfied,
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Kao Kpajibu pesyrmar umajy He3aaoBorbCTeoO
KOA NOCETMNALA N YYEHWKA W Hapyluasare
MeCTa 0APXaBakba Kao TYPUCTUYKE AeCTUHA-
umje.

C ™vM y Be3au, ManudecTaumie koje
Ce opraHv3yjy Kao Aeo TypuCThuke npona-
raHae, OQHOCHO eneMeHTh MaHudecTaumja
KOju ce MOy KOpUCTUTU Kao CpeacTsa Typwu-
CTViyKe nponaraHae U MapKeTwHra, uMajy
nNpecyAaH 3Havaj Y MapKeTUHry U Typrcivd-
KOj nponaraHan uene Typuctuuke aecruHa-
umje.
%
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